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When customer data becomes 
the customer’s data 

Three of ExpertSender’s email experts, Krzysztof Jarecki, Dominik Krześlak 
and Adam Ambrożewicz took time out again to talk about some of the trends 
that they believe might shape Email Marketing in 2019. Together, they prepared 
this 2019 Email Marketing Trendbook, we hope it’ll  encourage you to experiment
and test new approaches in your marketing game.

Adam Ambrożewicz
Managing Editor

Krzysztof Jarecki
CEO

Dominik Krześlak
Partners Channel Director
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Jump on board and get ready for the ride. Here’s a look 
into the future. 8 Email Marketing trends that’ll find their 
way into the marketing cosmos.

http://bit.ly/2RBcmgO
http://bit.ly/2HQeTUV
http://bit.ly/2RyR6sc


Storytelling in emails 

It’s human nature to want to listen to captivating stories, they’re an effective way 
of engaging and grabbing your audience’s attention.

Stories not only move people, they can also help you move your product. 

Marketers have long known the benefits of brand storytelling and how great they 
are in getting your point across. We believe storytelling is going to find its way into 
email content more and more often.

By 2020, 1.7 megabytes of data will be created every second, 
for each person on earth. Leveraging the colossal amounts 
of digital data available to create highly visual, engaging and 
targeted stories will prove to be incredibly potent for brands¹.   
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Email encryption 

With consumer awareness growing and new laws making email encryption 
mandatory¹ more consumers are going to demand end-to-end encryption (E2EE) 
in their email communication.

E2EE lets you send emails to someone and nobody monitoring the network 
can see the content of your message. Not hackers, not the government, nor 
the company that facilitates your communication.

Litmus’ 2018 State of Email Survey found that only 23% 
of marketers currently encrypt their emails in transit. 
However, adoption grew 21% year-over-year.

¹ January 1, 2019 encryption will be a requirement for emails containing sensitive personal information in Denmark. 0202
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Emails will behave like WWW 

Maybe we’re jumping the gun a little but there are signs that email will behave 
more like the web channel. We believe that it’s only a matter of time until
customers will be able to complete eCommerce transactions via the email 
channel.

Animated gifs > video > webforms > eCommerce transactions

This will allow marketers to own the entire customer experience via the email 
channel. 

Apple filed a patent (Dec. 2015) that indicates Apple is not only 
looking at allowing people to send money over its text messaging 
service, but other services built into the iOS platform, including 
phone calls, email, and calendar invites.
 0303



GDPR law will increase
the effectiveness of email 

With GDPR giving EU citizens more control over their personal data and 
the requirement of companies to show proof of consent, database sizes have 
shrunk considerably. Subscriber lists should be comprised of customers that
want to engage with your brand and this in turn means that engagement rates 
should also be higher. 

According to a data audit conducted by W8 Data, only 25% 
of existing customer data meets GDPR requirements.

0404
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Email - the key to your 
customer’s journey

Email delivers the biggest ROI for most marketers. However, your customer’s 
journey isn’t always open the email, click on a link, visit the website and buy 
the product. You amass a great amount of behavioral and transactional data 
from a range of different channels and sources. This data can then be used to 
send the most appropriate content at the most appropriate time.

Your customer’s email is going to be used as the key to your customer’s journey 
in other channels and will allow you to merge first-party data with third-party 
data.

Retargeting people with advertising after they open an email 
makes them 22% more likely to purchase the product. In other 
words, first-party data can be taken and uploaded to other 
platforms to run marketing campaigns that’ll help boost sales.0505
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Blockchain in email 

A decentralized blockchain-based email solution gives users ownership of their 
personal data and information. The infrastructure for hosting email servers and 
storing messages is distributed across the blockchain and means that no single 
entity has the ability to read the contents of a user’s messages.

In an era where users are demanding greater control over their 
own data, it may only be a matter of time until they get it with 
a blockchain-based email solution.

0606
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Data science in email
- the gold is in the data 

By leveraging customer behavioral data, including information about the products 
they browsed and purchased, data science can help marketers engage and retain 
customers. 

Data science can also help marketers determine how often their 
customers make purchases to find the best time and frequency to 
send emails with product recommendations that they’ll purchase 
in the future.0707
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Email retargeting: 
retarget to recover 

Up to 95% of website visitors are anonymous and once they’ve left your website 
there’s no way for you to send them an email. Email retargeting allows you to 
send behavior-based emails through publishers that are CAN-SPAM & GDPR 
compliant to visitors you don’t have in your subscriber database.
 
More importantly, the most valuable ones - those at the end of your sales funnel!

Email retargeting technology matches eCommerce websites with 
publishers so they can send them those emails. Smart website 
owners will leverage email retargeting to boost sales which they 
would have otherwise lost! 0808
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Thanks for taking the time to read our Trendbook. 
We'd love to talk to you about how we can help you 

improve your email marketing program.
 

Book a personalized demo and put some 
of the most effective marketing strategies into play!    

https://expertsender.com/company/free-demo-request/?utm_source=TrendBook2019&utm_medium=pdf
https://expertsender.com/?utm_source=TrendBook2019&utm_medium=pdf
http://bit.ly/2Bhz4oN
http://bit.ly/2DS4BzE
http://bit.ly/2SmkDtv
https://expertsender.com/?utm_source=TrendBook2019&utm_medium=pdf



